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Introduction text: Please write a short introduction text to the section, it should state what this section is about. It should be

written in a motivating and appealing way. It should be addresses to the beneficiaries (migrants/refugees), meaning that you

can also use the format of direct speech.
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Statements of what a learner knows:

Skills

Statements of what a learner

understand:
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Statements of what a learner is able to

do on completion of a learning process:



Introductory video 

Please provide here the script for the short video.

Will be provided separetly. 



Unit 1: Entrepreneurial skills 



Topic 1: Creativity and Ideation

Creativity and ideation in entrepreneurial skills are crucial components of successful entrepreneurship.

According to the Global Entrepreneurship Monitor 2019-2020 report, creativity is one of the most important

skills for entrepreneurs. The report states that "entrepreneurship is driven by the ability to generate

innovative ideas, creatively solve problems, and identify new opportunities" (GEM, 2020).

Creativity involves the generation of new ideas, and ideation is the process of developing those ideas into

workable business opportunities. It is important for entrepreneurs to be able to think creatively and

generate new ideas that have the potential to solve a problem, meet a need, or create value for

customers.

Source: https://unsplash.com/photos/F9zBvOuTHgM



Topic 1: Creativity and Ideation

Research has shown that creativity and ideation can be learned and

developed through education and training. In their study on the impact of

creativity training on entrepreneurial success, Mumford, Hester, and Robledo

(2012) found that creativity training can improve an individual's ability to

generate new ideas and develop them into successful business ventures.

Additionally, in their research on the role of creativity in entrepreneurship,

Csikszentmihalyi and Hunter (2003) found that entrepreneurs who have a

creative mindset are more likely to identify and pursue opportunities that

others have overlooked. They also noted that creativity can help

entrepreneurs to adapt to changing circumstances and develop innovative

solutions to problems.

Overall, creativity and ideation are critical skills for entrepreneurs to possess

in order to generate innovative and successful business opportunities. With

education and training, individuals can develop and enhance these skills,

improving their chances of success as entrepreneurs.

Source: 

https://unsplash.com/photos/TdpSX7XAcKo



Topic 1.1: Introduction to Creativity and Ideation

In the context of entrepreneurship, creativity and ideation are critical skills that allow entrepreneurs to

identify and pursue new business opportunities, create innovative products and services, and solve complex

problems. Without these skills, entrepreneurs may struggle to develop new and innovative solutions to the

challenges they face in their businesses.

Entrepreneurs who possess strong creativity and ideation skills are able to approach business challenges

with a fresh perspective, and they are often more successful at developing solutions that meet the needs of

their customers and clients. These skills can also help entrepreneurs to adapt to changing circumstances

and stay ahead of their competitors in a rapidly evolving business environment.

Creativity and ideation are key components of

successful entrepreneurship, and they can be

developed and refined through education,

training, and practice. By fostering these skills,

entrepreneurs can improve their ability to

innovate, create value, and achieve long-term

success in their businesses.

Source: https://unsplash.com/photos/WOzVqzpScrk



Topic 1.1: Introduction to Creativity and Ideation

Creativity and ideation are particularly important for women in the

craft sector, as it is a field that has historically been dominated by

men. Women who possess strong creativity and ideation skills are

able to bring fresh perspectives and innovative ideas to the field,

helping to challenge traditional gender roles and stereotypes.

In addition to being a means of challenging gender norms, creativity

and ideation skills can also provide women in the craft sector with

greater economic opportunities. By developing unique and

innovative products, women can stand out in a crowded

marketplace and increase their earning potential.

Furthermore, creativity and ideation skills can help women in the

craft sector to address social and environmental challenges. By

developing products that are sustainable, ethical, and socially

responsible, women can make a positive impact on their

communities and contribute to a more just and equitable society.

Source: https://unsplash.com/photos/dEcBKGZS0P8



Topic 1.1: Introduction to Creativity and Ideation

Design thinking, divergent thinking, and problem-solving are all important tools that can help women in

the craft sector generate new ideas, solve problems, and create innovative products.

Design thinking is a human-centered approach to problem-solving that focuses on empathy, ideation,

and prototyping. It involves understanding the needs of the customer or user, generating multiple ideas,

and rapidly prototyping and testing solutions. Design thinking can be particularly useful for women in the

craft sector who want to create products that are both beautiful and functional.

Divergent thinking is a type of creative thinking that involves generating multiple ideas and exploring

different possibilities. It is often used in brainstorming sessions to generate a wide range of ideas before

selecting the most promising ones. Divergent thinking can help women in the craft sector come up with

new and innovative product ideas that stand out in a crowded market.

Problem-solving is the process of identifying and resolving problems or challenges. In the craft sector,

women entrepreneurs may encounter a range of challenges, such as sourcing materials, marketing

their products, or managing their finances. Effective problem-solving skills can help them overcome

these challenges and find solutions that enable them to succeed.



Topic 1.1: Introduction to Creativity and Ideation

Design thinking, divergent thinking, and problem-solving visuals:

Sources: https://unsplash.com/photos/Oalh2MojUuk

Sources: https://unsplash.com/photos/UhpAf0ySwuk

Sources: https://unsplash.com/photos/WbkfJ2TmSug



Topic 1: Creativity and Ideation
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Topic 1.2: Creativity techniques 

Creativity techniques are methods used to stimulate the generation of 

new and innovative ideas. These techniques can be applied in various 

fields, including entrepreneurship, to help individuals come up with new 

and creative solutions to business problems. Some common creativity 

techniques include brainstorming, mind mapping, and visual thinking.

Brainstorming is a technique that involves generating a large number of 

ideas in a short amount of time without criticism or judgment. Mind 

mapping is a visual technique that involves creating a diagram to 

connect different ideas and concepts. Visual thinking involves using 

images, symbols, and diagrams to represent ideas and concepts.

Analogies and metaphors are creative thinking tools that involve using 

comparisons to connect ideas and concepts. These techniques can help 

entrepreneurs to see problems and solutions in a new and innovative 

way.

Sources: https://unsplash.com/photos/F9zBvOuTHgM



Topic 1.2: Creativity Techniques

Common creativity techniques in the hand craft sector include:

• Mind mapping: A visual technique that involves creating a diagram to connect different ideas and 

concepts related to a product design.

• Brainstorming: A technique that involves generating a large number of ideas in a short amount of time 

without criticism or judgment.

• SCAMPER: A technique that involves applying different thinking strategies to existing ideas, such as 

substituting, combining, adapting, or modifying.

• Analogies: A creative thinking tool that involves using comparisons to connect ideas and concepts, 

such as comparing a handmade product to a natural form or a cultural artifact.

• Prototyping: A technique that involves creating a model or a sample of a product design to test and 

refine it before final production.



Topic 1.2: Creativity Techniques

Sources: https://unsplash.com/photos/kmz39UAtKZ0

Sources:

https://www.pexels.com/photo/female-artisan-

holding-a-wooden-tray-with-clay-pot-9304486/

Sources: 

https://www.pexels.com/photo/a-woman-

holding-a-candle-wick-7234644/



Topic 1.2: Creativity Techniques

References:

Bocken, N. M. P., Ritala, P., & Albareda, L. (2019). Understanding the role of innovation in the circular economy.

World Scientific Book Chapters, 13-28.

Timmons, J. A., & Spinelli, S. (2012). New venture creation: Entrepreneurship for the 21st century. McGraw-Hill

Education.



Topic 1.3: Idea Development

Idea development in hand craft sector involves the process of transforming creative and innovative ideas

into practical and successful business opportunities. This process involves refining and evaluating ideas,

identifying target markets, assessing feasibility, developing prototypes, and conducting market research.

Idea development is a crucial aspect of entrepreneurship, as it allows craft entrepreneurs to turn their

creative and innovative ideas into profitable ventures.

In the hand craft sector, idea development may involve developing unique and innovative designs,

experimenting with new materials or techniques, and exploring different ways to incorporate traditional

craftsmanship into modern products. Idea development also involves assessing the market demand for

specific products, identifying customer needs and preferences, and creating products that are both

aesthetically appealing and commercially viable.

Successful idea development in the hand craft sector requires a combination of creativity, innovation,

market research, and business acumen. Entrepreneurs in this sector must be able to identify emerging

trends, anticipate changes in consumer preferences, and adapt their products and business models

accordingly.



Topic 1.3: Idea Development

This module focuses on the critical process of selecting and developing a business idea. It provides learners with the 

necessary tools and techniques to evaluate and refine their ideas and identify those with the greatest potential for 

success.

1: Evaluating and Selecting Ideas

• Introduction to idea evaluation and selection

• Criteria for evaluating and selecting ideas

• Methods for generating and capturing ideas

• Techniques for evaluating and prioritizing ideas

• Selecting the best idea(s) for further development.

2: Developing and Refining a Business Idea

• Understanding the importance of a clear value proposition

• Techniques for refining and shaping an idea

• Creating a business plan and identifying key elements

• Testing and validating an idea through prototyping and experimentation

• Developing a minimum viable product (MVP)

Sources: 

https://www.pexels.com/photo/fashion-man-

person-people-6914464/



Topic 1.3: Idea Development

3: Market Research and Customer Feedback

• Understanding the importance of market research and customer feedback

• Techniques for conducting market research and gathering customer feedback

• Analyzing and interpreting data to make informed decisions

• Using customer feedback to refine and improve products and services

• Identifying market trends and opportunities for growth.
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Topic 1.3: Idea Development

3: Market Research and Customer Feedback

• Understanding the importance of market research and customer feedback

• Techniques for conducting market research and gathering customer feedback

• Analyzing and interpreting data to make informed decisions

• Using customer feedback to refine and improve products and services

• Identifying market trends and opportunities for growth.

Source: https://www.pexels.com/photo/top-view-

photo-of-people-near-wooden-table-3183150/



Topic 1.4:  Turning Ideas into Action

Turning Ideas into Action is a crucial step in the entrepreneurial process where individuals move from 

ideation to actualizing their business ideas. In the hand craft sector, Turning Ideas into Action can involve 

identifying the resources needed to start a business, creating a business plan, and setting achievable 

goals. It also includes testing the new business idea through the development of minimum viable products 

and prototypes.

To successfully turn an idea into action in the hand craft sector, entrepreneurs need to understand the 

unique challenges and opportunities of the market. They need to identify the resources they need to bring 

their business idea to life, including raw materials, equipment, and funding. Once these resources have 

been identified, entrepreneurs can begin to create a detailed business plan and set achievable goals.

Techniques for implementing and testing a new business idea in the hand craft sector may include market 

research and testing, prototyping, and feedback from potential customers. Entrepreneurs may also need 

to develop their marketing and branding strategies to reach their target market and stand out from 

competitors.



Topic 1.4:  Turning Ideas into Action

Once you have developed and refined your business idea, it's time to turn it into action. This module will 

guide you through the process of identifying the resources you need to start your business, creating a 

business plan and setting goals, and implementing and testing your new business idea.

1. Identifying the resources needed to start a business

Before you can turn your business idea into action, you need to identify the resources you need to make it 

a reality. This can include everything from physical resources like materials and equipment to financial 

resources like start-up capital and funding.

2. Creating a business plan and setting goals

Once you have identified the resources you need, it's important to create a business plan and set goals for 

your new venture. A business plan is a written document that outlines your business goals, strategies, and 

potential challenges. It can help you secure funding and keep you on track as you start and grow your 

business. In addition to creating a business plan, it's important to set goals for your business. Goals can 

help you stay focused and motivated as you work towards building a successful venture. Your goals 

should be specific, measurable, attainable, relevant, and time-bound.



Topic 1.4:  Turning Ideas into Action

3. Techniques for implementing and testing a new business idea

Implementing and testing your new business idea can be a challenging and exciting process. It's important 

to have a plan in place to test your products or services, gather customer feedback, and make 

adjustments as needed.

Source: 

https://www.pexels.com/photo/photo-of-

women-at-the-meeting-3810792/

Source: 

https://unsplash.com/photos/tLG2hcpITZE

Source: 

https://unsplash.com/photos/HJckKnwCXxQ



Topic 1.5:  Entrepreneurial Mindset
An entrepreneurial mindset is an essential attribute for any entrepreneur. It refers to a set of attitudes, 

behaviors, and values that allow individuals to identify and pursue entrepreneurial opportunities. In the 

handcraft sector, an entrepreneurial mindset can help artisans turn their creativity and passion into a 

successful business.

Having an entrepreneurial mindset means having the ability to identify new opportunities, think creatively, 

take calculated risks, and be resilient in the face of challenges. It also involves having a deep 

understanding of the market and the target audience and being able to adapt to changing circumstances.

Source: https://www.pexels.com/photo/woman-in-

gray-coat-holding-white-printer-paper-7413909/



Topic 1.5:  Entrepreneurial Mindset

In the handcraft sector, artisans can develop an entrepreneurial mindset by constantly seeking out new 

ideas and inspiration, being open to feedback and criticism, and taking the initiative to learn new skills and 

techniques. They can also benefit from networking with other artisans and entrepreneurs, attending 

industry events and workshops, and staying up-to-date on trends and best practices in the sector.

Developing an entrepreneurial mindset takes time and effort, but it is a critical component of building a 

successful handcraft business. By cultivating an entrepreneurial mindset, artisans can turn their passion 

and creativity into a sustainable and profitable venture.

Source:https://www.pexels.com/photo/a-

person-holding-a-brown-clay-6757750/



Topic 2: Business Model Innovation

Business Model Innovation in Entrepreneurial skills in hand craft sector involves creating new and unique 

ways of delivering value to customers, while also ensuring profitability and sustainability of the business. 

In the context of the hand craft sector, this could involve identifying innovative ways of sourcing raw 

materials, optimizing the production process, creating new and unique product lines, and finding creative 

ways to market and sell products to customers.

Source: https://www.pexels.com/photo/photo-

of-people-doing-handshakes-3183197/



Topic 2: Business Model Innovation

The focus of this module would be on introducing students to the concept of business model innovation 

and the tools and techniques that can be used to create innovative business models. The module could 

cover topics such as:

• Understanding the importance of business model innovation in the hand craft sector

• Introduction to different types of business models and their pros and cons

• Tools and techniques for business model innovation, such as design thinking and lean startup 

methodology

• Identifying key value drivers for hand craft businesses and developing innovative solutions to address 

them

• Developing and testing new business models through experimentation and iteration.



Topic 2: Business Model Innovation

Source: 

https://www.pexels.com/photo/close-up-

of-beer-bottles-on-wood-315658/

Business Model Innovation (BMI) is the process of 

developing a new or unique business model to 

create value for customers and capture value for 

the business itself. In the hand craft sector, BMI can 

involve rethinking traditional models and exploring 

new ways to reach customers and generate 

revenue. Here are some steps for implementing 

BMI in the hand craft sector:



Topic 2: Business Model Innovation

● Identify the current business model: The first step in BMI is 

to analyze the current business model and identify its 

strengths and weaknesses. This will help to identify areas 

that need improvement or innovation.

● Identify customer needs: In order to develop a new 

business model, it is important to understand the needs 

and preferences of the target customers. This can involve 

conducting market research, surveys, or focus groups to 

gather information.

● Generate new ideas: Once customer needs have been 

identified, brainstorming sessions can be conducted to 

generate new ideas for business models. This can involve 

exploring different revenue streams, distribution channels, 

and marketing strategies.

Source: https://unsplash.com/photos/NDLLFxTELrU



Topic 2: Business Model Innovation

● Evaluate and select the best ideas: After generating a list of potential ideas, it is important to evaluate 

each one and select the best option. This can involve analyzing the feasibility of each idea, considering 

the potential impact on revenue and profitability, and assessing the level of risk.

● Develop a prototype: Once a business model has been selected, it is important to develop a prototype 

or minimum viable product (MVP) to test it out. This can involve creating a small-scale version of the 

new business model and testing it with a small group of customers.

● Test and refine: After testing the prototype, it is important to gather feedback from customers and make 

any necessary refinements to the business model. This can involve making changes to the product, 

pricing, distribution channels, or marketing strategy.

● Implement: Once the new business model has been refined and tested, it can be implemented on a 

larger scale. This can involve launching a new product or service, expanding into new markets, or 

adopting new distribution channels.



Topic 2: Business Model Innovation
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Topic 3: Marketing and Branding

Marketing and branding are important components of entrepreneurial skills that help individuals promote 

their products or services, differentiate themselves from competitors, and create a strong brand image. 

These skills are essential for success in the business world and can help entrepreneurs to reach their 

target audience and achieve their goals.

Marketing involves identifying and understanding customer needs and wants, creating products or 

services that meet those needs, and promoting those products or services to target customers through 

various channels, including social media, email marketing, advertising, and public relations. Effective 

marketing strategies can help entrepreneurs to attract new customers, retain existing ones, and increase 

revenue.

Source: 

https://www.pexels.com/photo/text-on-

white-paper-7661590/



Topic 3: Marketing and Branding

Branding, on the other hand, involves creating a unique identity for a business or product that sets it apart 

from competitors. This can include creating a memorable logo, developing a consistent visual style, and 

communicating a clear message about what the brand represents. A strong brand can help entrepreneurs 

to build trust with their customers and establish a loyal following.

Source: https://www.pexels.com/photo/branding-

and-marketing-text-on-a-white-surface-7661185/



Topic 3: Marketing and Branding

Marketing and branding are crucial aspects of entrepreneurship that are especially important for women in 

the handcraft sector. Women entrepreneurs in this field often face unique challenges related to market 

access, pricing, and branding, which can limit their success.

Effective marketing strategies for handcrafted products may involve leveraging social media, e-commerce 

platforms, and local markets. Branding strategies may include creating a unique brand identity, such as a 

signature style or product line, that resonates with customers and sets the business apart from 

competitors.

In addition, building a strong network and relationships with customers can be an important part of 

marketing and branding for women entrepreneurs in the handcraft sector. This may involve participating in 

local events, collaborating with other businesses and artisans, and engaging with customers through 

feedback and social media.

Source: https://www.pexels.com/photo/a-woman-in-beige-

blazer-looking-at-the-woman-in-plaid-blazer-while-planning-

together-7707017/



Topic 3: Marketing and Branding
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Topic 4: Sales and Customer Service

Sales and customer service are important skills for any entrepreneur to have, regardless of the industry

they are in. In the handcraft sector, where products are often unique and personalized, building strong

relationships with customers and providing excellent service can be critical to success.

Sales skills involve understanding customer needs, communicating the benefits of your product or service,

negotiating prices and terms, and closing deals. Customer service skills involve listening to and

addressing customer concerns, providing after-sales support, and managing customer relationships to

encourage repeat business and positive referrals.

Source: 

https://unsplash.com/photos/Kz8nHVg_tGI



Topic 4: Sales and Customer Service

On sales and customer service in entrepreneurial skills, learners will expect to develop the following

competencies:

• Understanding customer needs and preferences

• Effective communication and negotiation techniques

• Building and maintaining customer relationships

• Managing customer feedback and complaints

• Developing after-sales support strategies

Through practical examples and interactive activities, e-courses can help learners develop the skills and

confidence needed to succeed in sales and customer service in the handcraft sector.



Topic 4: Sales and Customer Service

Source: 

https://unsplash.com/photos/FlPc9_VocJ4



Topic 4: Sales and Customer Service

Sales and customer service are critical components of any entrepreneurial venture, including those in the

hand craft sector. As women entrepreneurs in this sector, it's important to understand how to effectively

market and sell your products, as well as provide top-notch customer service to ensure customer

satisfaction and loyalty.

• Sales and customer service in the hand craft sector for women entrepreneurs include:

• Understanding your target market: It's important to know who your potential customers are, what they

are looking for, and how to reach them through targeted marketing efforts.

• Creating a strong brand identity: A strong brand identity can help differentiate your products from

competitors and create a memorable impression on customers.



Topic 4: Sales and Customer Service

• Developing effective sales strategies: This includes determining the right pricing strategy,

understanding the sales cycle, and identifying the best channels for reaching customers.

• Providing excellent customer service: Customer service is crucial for building customer loyalty and

positive word-of-mouth marketing. This includes everything from responding promptly to customer

inquiries to handling any issues or complaints in a professional and timely manner.

• Building relationships with customers: Building relationships with customers through personalized

service, follow-up communication, and special promotions can help build brand loyalty and increase

repeat business.



Topic 4: Sales and Customer Service

Source: https://www.pexels.com/photo/delighted-

young-asian-women-choosing-cups-in-modern-

shop-5710148/

Source: 

https://unsplash.com/photos/5fNmWej4tAA
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Content / Picture Link



Topic 5: Financial Management

Entrepreneurship involves financial risks and opportunities. To succeed as an entrepreneur, you must

have a solid understanding of financial management. In this module, we will explore the fundamentals of

financial management, including budgeting, accounting, financial statements, and funding sources.

Financial management is a crucial aspect of entrepreneurship, as managing financial resources effectively

can be the difference between success and failure in a business venture.

Financial management skills are essential for entrepreneurs to effectively manage their finances and

make informed decisions about their business. These skills include:



Topic 5: Financial Management

1. Budgeting: Creating a budget is an important part of financial management. It involves estimating the income and

expenses of a business over a specific period of time, such as a month or year, and allocating resources accordingly.

2. Accounting: Entrepreneurs need to understand basic accounting principles to keep track of their finances, including

recording transactions, preparing financial statements, and analyzing financial data.

3. Cash flow management: Managing cash flow is critical for small businesses, as it ensures that there is enough money

available to cover expenses and invest in growth opportunities.

4. Financial forecasting: Financial forecasting involves predicting future revenue and expenses based on historical data

and market trends. This helps entrepreneurs make informed decisions about investments and business operations.

5. Financial analysis: Analyzing financial data helps entrepreneurs identify areas of strength and weakness in their

business and make strategic decisions to improve performance.



Topic 5: Financial Management

Source: https://www.pexels.com/photo/person-

holding-black-calculator-while-using-laptop-

8296981/

Source: https://www.pexels.com/photo/colleagues-

standing-in-white-long-sleeve-shirts-discussing-and-

reading-a-financial-report-8297478/



Topic 5: Financial Management
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Topic 6: Leadership and Team Management

Leadership and team management skills are essential in entrepreneurship as they help to create a

cohesive and motivated team that can work together to achieve business goals. In the handcraft sector,

leadership and team management skills are crucial for ensuring the success of a business.

Key skills required for effective leadership and team management in entrepreneurship include:

● Communication: Effective communication is essential for building a strong team and achieving

business objectives. Entrepreneurs should be able to communicate their vision, goals, and

expectations clearly to their team, as well as listen to feedback and suggestions.

● Delegation: Entrepreneurs should be able to delegate tasks and responsibilities effectively, ensuring

that each team member has a clear understanding of their role and the expectations that come with it.



Topic 6: Leadership and Team Management

● Conflict resolution: Conflict is inevitable in any team, and it is the leader's responsibility to address and

resolve conflicts before they escalate. Entrepreneurs should be able to mediate disagreements and

find solutions that are mutually beneficial.

● Motivation: A motivated team is more productive and engaged, which can contribute to the success of

the business. Entrepreneurs should be able to inspire and motivate their team, recognizing and

rewarding their efforts and successes.

● Decision making: Entrepreneurs must make decisions quickly and effectively, often under pressure.

They should be able to analyze information, identify potential risks, and make informed decisions that

benefit the business.



Topic 6: Leadership and Team Management

In summary, leadership and team management skills are essential in entrepreneurship,

particularly in the handcraft sector. Effective communication, delegation, conflict resolution,

motivation, and decision-making are key skills that entrepreneurs need to master to create a

successful business.

Source: 

https://unsplash.com/photos/bzqU01v-G54
Source: 

https://unsplash.com/photos/7e2pe9wjL9M
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Topic 7: Networking and Collaboration

Networking and collaboration skills are essential for entrepreneurs to build relationships, 

partnerships, and alliances that can help them succeed in their ventures. These skills involve 

the ability to network effectively, identify potential collaborators, and foster partnerships that 

can benefit both parties.

Networking involves building and maintaining relationships with people who can provide 

access to resources, information, and opportunities. Collaboration skills involve working 

effectively with others to achieve shared goals, whether through partnerships, joint ventures, 

or other forms of cooperation.

Source: 

https://unsplash.com/photos/376KN_ISplE
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Some key skills related to networking and collaboration in entrepreneurship include:

● Communication skills: Entrepreneurs need to be able to communicate effectively with a 

wide range of stakeholders, including potential collaborators, customers, investors, and 

employees.

● Relationship building: Building and maintaining strong relationships with key 

stakeholders is essential for entrepreneurs to succeed. This involves developing trust, 

showing interest in others, and being responsive to their needs.

● Networking: Networking involves building relationships with a wide range of people who 

can provide access to resources, information, and opportunities that can help 

entrepreneurs succeed.
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● Collaboration: Collaboration involves working effectively with others to achieve shared 

goals. This involves developing trust, being flexible, and communicating effectively.

● Conflict resolution: Conflict is inevitable in any collaborative relationship, and 

entrepreneurs need to be able to manage conflicts effectively to ensure that partnerships 

are productive and sustainable.

● Strategic thinking: Networking and collaboration skills require strategic thinking to identify 

potential partners, evaluate opportunities, and develop effective partnerships that can 

benefit both parties.
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Source: https://unsplash.com/photos/-uHVRvDr7pg
Source: https://unsplash.com/photos/n95VMLxqM2I



Topic 7: Networking and Collaboration

Reference:

Northouse, P. G. (2018). Leadership: Theory and practice. Sage publications.

Pearce, J. A., & Robinson Jr, R. B. (2017). Strategic management: Formulation, 

implementation, and control. McGraw-Hill Education.

Zahra, S. A., Wright, M., & Abdelgawad, S. G. (2014). Contextualization and the 

advancement of entrepreneurship research. International Small Business Journal, 32(5), 

479-500.

H., & Wu, Y. J. (2016). Social networks, social capital, and entrepreneurial opportunity 

recognition. Entrepreneurship Theory and Practice, 40(4), 889-910.



Learning Activity 1: Title

Educational

goal

Type of activity Content Additional materials

Participants will

learn how to

generate and

evaluate

business ideas

using creativity

techniques and

critical

evaluation

skills.

Individual exercise Participants will be

assessed on their ability

to generate and

evaluate ideas using

creativity techniques

and critical evaluation

skills. Additionally,

participants will be

assessed on their ability

to work collaboratively

in a group and present

their ideas effectively.

N/A 



Evaluation



Question 1:

What is the primary purpose of conducting market research and gathering customer feedback?

a) To increase employee productivity

b) To identify market trends and opportunities for growth

c) To organize office events and parties

d) To improve the company's financial reporting

Correct answer: b) To identify market trends and opportunities for growth.



Question 2:

What is the purpose of creating a business plan and setting goals for a new venture?

a) To secure funding for the business

b) To organize office events and parties

c) To identify market trends and opportunities for growth

d) To increase employee productivity

Correct answer: a) To secure funding for the business and keep the venture on track as it starts and grows.



Question 3:

What does an entrepreneurial mindset entail for artisans in the handcraft sector?

a) Focusing solely on creativity and passion

b) Taking excessive risks without planning

c) Identifying new opportunities and thinking creatively

d) Being resistant to change and new circumstances

Correct answer: c) Identifying new opportunities and thinking creatively to turn their creativity and passion into a successful 

business.



Question 4:

What does business model innovation involve in the context of the handcraft sector?

a) Focusing solely on profitability and sustainability

b) Using traditional methods of sourcing raw materials

c) Replicating existing product lines from competitors

d) Creating new and unique ways of delivering value to customers

Correct answer: d) Creating new and unique ways of delivering value to customers



Question 5:

Which of the following statements is true about marketing and branding in the entrepreneurial context?

a) Marketing and branding are not essential for success in the business world.

b) These skills can help entrepreneurs reach their target audience and achieve their goals.

c) Marketing is primarily about copying competitors' strategies.

d) Branding is only relevant for established businesses and not for startups.

Correct answer: b) These skills can help entrepreneurs reach their target audience and achieve their goals.



Question 6:

Which of the following is an essential aspect of financial management for entrepreneurs?

a) Creating a business plan

b) Holding office parties

c) Conducting market research

d) Cash flow management

Correct answer: d) Cash flow management
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